Here are Some Bad Press Release Mistakes to Avoid
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Before announcing your latest product to the public, be sure to avoid common mistakes made in the following examples of a bad press release.
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At a certain point, a business will need a press release to inform the public about a particular event or development. However, you have to be wary of a bad press release which will instead rise a bad image of your business.
So, what does a bad press release look like? What are we supposedly doing to bring awareness to our product professionally? In this article, you will uncover it all.
What does a good press release consist of?
Before talking about the mistakes found in a bad press release, we first need to recognize the components that make up an appropriate press release. According to Pepper Content, you have to look at some parts of the publication, especially the headline, format, body, boilerplate, and the “###” symbol at the end of the release.
Make sure to create a compelling headline that grabs the reader’s attention and informs them about the theme. You can make it interesting, but avoid clickbait and instead keep it brief.
On top of that, you have to pay attention to the format used. The date should be stated as the first line of the body of a release. Separate it from the first sentence with an en dash. On the right side of the document, against the dateline, is where the event location should be written.
When it comes to the press release body, you have to make sure that it tells what, where, why, when, who, and how of the event.
Just below the body is the boilerplate, which is equal to the “about us” section. It tells the reader about your company and what you do.
And the last part of a good press release that you should never miss is the “###” symbol to indicate the end.
Bad press release examples
After learning about the components of a good press release, it is time to look at the examples of a bad press release to understand more before you decide to make an announcement of your brand’s latest product.
Aside from the components above, you also have to pay close attention to the construction of the press release body. In the following examples of a bad press release issued by some brands, you will notice the mistakes made to avoid at all costs.
Prowly gives some examples of mistakes made by brands (some of the names are renowned!) when it comes to a press release. In this press release, you will find an example of a terrible piece issued by Ricoh, a distinguished Japanese multinational imaging and electronics company.
Upon reading the press release, perhaps it will leave you evaluating the role of a printer in your life. An advanced printing technology may be favorable, but is it truly a “key strategic asset for growth”, and “enabling businesses to deepen their relationships with customers?”
According to Prowly, it is a classic example of trying to be headline-grabbing without thinking of the value of what that headline says about the company. Therefore, exaggeration in the headline is a no-no.
Another example highlights the grammatical errors in a press release issued by vitamin and herbal supplement providers. Make sure to proofread your press release by one of your teammates to correct spelling and grammatical errors.
Remember to make a compelling headline for your press release? Unfortunately, this press release by a professional Burbank dentist has a bland attention-grabbing statement which is considered a waste for something uncommon, according to Pepper Content. There is also repeating information in the last paragraph as it tells a similar thing as the first paragraph.
There is also a bad press release example highlighted by Pepper Content coming from an author’s book launch about baking. With the headline saying “Why a Non-Baking Author Would Write a Book About Baking!”, the rest of the information in the body is considered to be irrelevant to the audience’s needs.

Now that you have read some examples of a bad press release, be sure to perfect your piece before announcing them to the public!
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